Towards to Sustainable Tourism – Framework, Activities and Dimensions  by Janusz, Grabara K. & Bajdor, Paula
 Procedia Economics and Finance  6 ( 2013 )  523 – 529 
2212-5671 © 2013 The Authors. Published by Elsevier B.V.
Selection and peer-review under responsibility of Faculty of Economic Sciences, Lucian Blaga University of Sibiu.
doi: 10.1016/S2212-5671(13)00170-6 
ScienceDirect
International Economic Conference of Sibiu 2013 Post Crisis Economy: Challenges and 
Opportunities, IECS 2013 
Towards to Sustainable Tourism  Framework, Activities and 
Dimensions  
Grabara K. Janusza*, Paula Bajdora 
aFaculty of Management, Czestochowa University of Technology, Czestochowa, Poland 
Abstract  
The tourism sector is most often associated with the attractive places worth to visit, sights to be seen or entertainment. In the 
general opinion, tourist sector does not have any negatives - it causes hundreds of tourists coming to the country who leave 
money, provide jobs and disseminate local space. On the other hand, heavy tourist traffic causes a significant damage, not only to 
the environment, which may lead to its degradation, but it also has a negative impact on the local community - for example, 
tourists bring a Coke or McDonalds', the things unknown for one region, for example and they can lead to tooth decay or obesity. 
Fortunately, for many years many attempts have been made to reduce or eliminate the negative impact of the tourism sector, with 
these attempts arose the term "sustainable tourism" meaning tourism not detrimental to the environment, and improving the living 
conditions of the tourist area and generating certain financial income. This article is completely describes what the "sustainable 
tourism" term is. 
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1. Introduction 
Ecotourism is often defined as a form of tourism having a specific purpose. In the broader sense, it means tourism 
"environmentally friendly", but understanding of this concept, can be significantly various, depending on the 
country. Despite the lack of an universal definition of ecotourism, in 1991, The International Ecotourism Society 
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attempted to define the term as follows: "the essence of responsible travel is to take care of the environment and the 
desire to balance the life of the local com  
Another definition of ecotourism was provided by the World Conservation Union (WCU), in the year 1996: 
rfere as little as possible on the environment, and try to contribute 
ncept of ecotourism is quite 
difficult to define, the essence of ecotourism is characterized by few fixed indicators (WCU 2013):  
- A non-polluted area is the destination place,  
- Flora and fauna along with the surrounding biodiversity is the main attraction of ecotourism,  
- Ecotourism should support the local economy and individual atmosphere of the place, 
- Eco-tourism should contribute to protecting the environment and promoting actions which contribute to save 
the current state of nature, 
- Eco-trips very often contain elements of science. 
The concept of "eco-tourism" is often confused with the concept of "sustainable tourism". But, ecotourism is a 
typical form of tourism (such as cycling, health, culture, or travel tourism), and the concept of sustainable tourism 
should include all forms of tourism practiced today. If the pillars of sustainable development are used in all of these 
forms of tourism, then we can talk about sustainable tourism. 
2. The essence of Sustainable Tourism 
The first definition of sustainable tourism has been declared by the United Nation World Tourism Organization 
in 1996: "tourism which leads to management of all areas, in such a way, that the economic, social and 
environmental needs are being fulfilled with the cultural integration, ecological processes, biodiversity and 
supporting the development of societies". In addition, with reference to the concept of sustainable development, 
UNWTO said that sustainable tourism was also a process that "takes into account the needs of present tourists and 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Fig. 1. Dimensions of Sustainable Tourism 
Source: www.sustainabletourismonline.com   
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As previously mentioned, the framework of sustainable tourism includes the guidelines and practices that should 
be considered not only in relation to specific categories of tourist activity, but also in relation to the framework for 
creating all forms of tourism, including mass tourism and its types. The concept of sustainable development based 
on environmental, social and economic grounds, which are also basis for sustainable tourism. Sustainable tourism 
activities should be characterized by (Buckley 2009): 
- Optimal use of natural resources, proper environmental management processes and efforts to preserve 
biodiversity, 
- Respect for socio-cultural attitudes of the local community, the preservation of cultural and traditional values, 
as well as taking action to intercultural understanding and tolerance, 
- Ensuring real and lasting economic processes enabling to benefit society by all actors involved, including 
stable employment and income-earning opportunities. 
- The success of tourism in the long term, depends on whether the tourism sector is able to manage economic, 
012): 
- Environmental dimension - the quality of the environment and its natural resources, very often, constitutes a 
tourist attractiveness of the place, so any activity that adversely affects the environment or the natural 
resources in the long run, worsen the attractiveness, from the point of tourism view, which leads to a smaller 
number of visitors and less revenue from tourism, 
- socio-cultural dimension - the social and cultural heritage of the area plays an important role in tourism, 
particularly in areas with high cultural or artistic value, or in places where local traditions and values play a 
significant role, in such places tourism can play a significant role  such as creating new jobs positions, carry 
out actions to preserve the heritage, but also can lead to addiction of these places from foreign companies or 
tourist operators, 
- The economic dimension - tourism not accordingly carried out with the principles sustainable development 
concept, contributes to the social and environmental costs, which in the long term, can outweigh financial 
income due to tourism. In case when these costs are not taken into account when the revenues from tourism 
are estimated, the results of future projections can distort images and lead to wrong planning. 
Therefore, sustainable tourism is highly dependent on the ability to increase the financial benefits, achieved by all 
participants involved in the tourism sector, including the ability to maintain social, cultural and environmental 
heritage. This means that the form of tourism should be developed with taking into account various aspects (Harris, 
Griffin, Williams, 2002). 
The Interest in sustainable tourism is revealed by not only participants  working in the tourism sector , but also 
the governments of individual countries. In Europe, this interest manifests itself in a number of documents issued by  
i.e. the European Commission. The Renewed EU Tourism Policy (2006) emphasized the role of tourism in creating 
jobs, contributing to economic growth and activities aimed at achieving the objectives set in the Lisbon Strategy. 
The Commission states that tourism plays a significant role in most European regions. In Europe, 4% of people are 
employed in the tourism sector, they account for 11% of GDP and, in addition, the infrastructure built for tourism 
purpose is also used by locals.  
The purpose of Renewed EU Tourism Policy is to "improve the competitiveness of the European tourism sector, 
Ulfik, Herbus, 2012). To achieve this goal all forces should be directed to achieve the best use of available resources 
and the advantage of all possible synergies (Weaver, 2012). 
The main areas in which the Renewed EU Tourism Policy is focused, are as follows (Middleton, Hawkins, 2008): 
- Strengthening of measures affecting the tourism sector - through better legal regulation and better efficiency in 
the use of available funds in Europe, 
- Promoting sustainable tourism - acting appointment of Agenda 21 for tourism and the implementation of 
measures to promote sustainable tourism in Europe, 
- A better understanding of European tourists through the publication of statistical reports and the promotion of 
European tourist attractions, 
In this context, the role of the European Commission is to  coordinate the various participants of the tourism 
sector to improve collaboration, knowledge sharing, to serve economic support and communication. 
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The Agency for Sustainable and Competitive European Tourism, says that finding a balance between the 
autonomous development of the region and the protection of the environment and the desire to achieve a 
competitive advantage can be a challenge, but in the long term competitiveness of the region's tourism depends on 
their level of sustainability. In order to achieve this balance, the Agency shall invite all the participants of the 
tourism sector to (Castellani, Sala, 2009): 
- The adoption of common purpose activities - all of the changes that are the result of tourism should be taken 
into account at the time of planning and development, in addition, tourism should be well balanced and 
integrated with all types of activities that may affect the community and the environment, 
- Long-term planning - sustainable development relates to the care of the needs of future generations, in the 
same way as taking care of the needs of the present generation, long-term planning requires a balance of all 
activities throughout the period, 
- Achievement appropriate pace of development - the level, pace and shape of development should reflect the 
character, resources and needs of the local population in the tourist area, 
- Involvement of all participants - A sustainable approach requires a broad-based involvement of all participants 
in the decision-making processes and the practical implementation of the adopted measures, 
- Use the best available knowledge - all information concerning trends in tourism, its impact, skills and 
experience should reach out to all stakeholders in Europe, 
- Minimize the risk and risk management - if it is not possible to determine the effects, full and detailed analysis 
should be carried out, then action should be taken to prevent such destruction or degradation of the natural 
environment and society, 
- Reflecting the effects of the cost - the price should reflect the real costs borne by society due to tourism, it's 
not just only about the costs associated with air pollution, but also the costs for use of facilities  
- Setting and compliance limits - here the opportunities of tourist regions in terms of the number of tourists to 
service should be identified, and then limits should be estimated - to determine the number of people which 
can visited the region at the same time, 
Continuous monitoring - sustainable is related to understanding the negative impact and the possibility of rapid 
response, and therefore, in order to maintain balance, a continuous process monitoring and control is required, 
3. The main framework for Sustainable Tourism 
tourism (Karas, Ferencova, 2012): 
1. Economical capacity - to ensure the competitiveness of the tourism and economic efficiency of enterprises in 
the region, so that they are able to continue their activities, further development, and the benefits achievement 
in the long run, 
2. Local prosperity which is the result of maximizing the profits from tourism, with the number of tourists 
visiting a particular community, 
3. The level of quality of employment in order to increase the number of jobs to support tourist industries. This 
takes into account salary, quality of service and the ability to work without regard to race, age, and physical 
condition, 
4. Social balance to ensure equitable distribution of profits from tourism, which can be used to increase job 
opportunities and better provision of services for the poor citizens, 
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Fig. 2. Framework for Sustainable Tourism 
Source: www.tourismlandscapes.wordpress.com   
5. Satisfying the visitors, affecting the level of satisfaction of tourists, regardless of their age, race, or the fact of 
their disability, 
6. Local control, introduced in order to increase the involvement of local community in the planning and 
decision-making, management and development of the tourism sector, 
7. Level of satisfaction of the local community - to enhance the quality of community life, including social 
structure, access to resources, amenities in life support systems, while avoiding all forms of degradation or 
exclusion, 
8. Cultural wealth - taking into account the historical, traditional culture distinctive local public data from 
another, 
9. Physical integration to enhance the physical attractiveness of the region, both urban and rural areas, avoidance 
of physical or visual degradation of the environment, 
10. Biodiversity - to support efforts aimed at preserving the natural resources  and the landscape while 
minimizing the damaging action, 
11. Resource efficiency - minimizing the use of non-renewable resources, 
12. Clean environment - minimizing emissions of pollutants to air, water, soil, and minimize the amount of 
waste generated by tourists. 
The above framework could help cities or local authorities to set up their own strategy leading to introduce a 
sustainable tourism in their area. The below figure shows the stages and single actions which should be carried out 
proposed by Edward Manning and it covers every area which actions can influence the state of sustainability in 
tourism sector. 
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Fig. 3. Building Blocks for Sustainable Tourism 
 
There are six stages, and each of them covers some single actions such as: 
First stage  set up the goal  achieve the sustainability in tourism in a long time, for this it is necessary to 
describe the resources which become the main basis. In these stage there are no single operations or action as this 
stage is just for determine the main target, 
Second stage  all decision processes connected with sustainable development and management are modified and 
then implemented. Also, the proper management of resources being basis, is set up as well. This stage requires the 
involvement from everyone  like stakeholders, companies owners or even tourists. And this stage, also, the plans of 
assets and demands are created, 
Third stage  the practical solutions are developed and then implemented into practical use: all the management 
methods and regulatory processes are improved, together with the final description of policy and strategy 
development, 
Fourth stage  at this stage the identification and evaluation of problems takes place. First the issues of traditional 
tourism are identified, then the evaluation process of key problems and consequences of tourism impact is 
conducted, 
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Fifth stage  at this stage the analysis of key facts and trends takes place  it requires the actions such as: 
establishing the projection methods, choose the proper indicator in order to measure the key stressors, single 
analysis of sensitivity in tourism relationships, estimation of the indicators for ecological and cultural issues, 
Sixth stage  at this stage all involved sides obtain all necessary information and basic data, like as: basic tourism 
demand data (from National Institute of Statistic), information about the expectations and attitudes, information 
about the area and its key site attributes together with the basic data from the environment.  
Having all these information, and the above, it is possible to create a proper strategy which lead to introduce a 
sustainability in the present state of tourism in chosen area, city or country. As sustainable tourism also plays a big 
role of cultural heritage, enhancing the attractive tourist areas in terms of art, biodiversity, and even catering 
services. 
4. Conclusion 
Sustainable tourism does not only mean an environment protection, but also includes the living conditions of the 
closest environment together with the social and economic dimension of the tourist area. Today, more and more 
countries and cities being a tourists attractions, introduce plans or implement projects that lead to the current balance 
of the tourism sector. It can be designed plans for hotels and provide guidance on how hotels can reduce the 
consumption of energy, water, or the amount of waste generated. But, are also welcome, solutions such as: limiting 
the number of tourists in a certain place (due to the fact that none of this limit may result in the total destruction of 
the monument). Yet another option is to sell only products and goods produced by the locals (natives), which not 
only leads to the involvement of the local population, but also help to increase the level of income received by them 
and therefore: increase the quality of their lives. In countries attractive for tourists, strategic plans are accepted and 
then implemented, its main goal is to achieve sustainable tourism in the entire country. As it can be seen, the issue of 
sustainable tourism is gaining importance nowadays, is the object of research and reflection also among the high 
spheres of power. It can be assumed that in a few or even couple years, the sustainable tourism will become a 
traditional tourism.  
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